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Abstract

A spreadable media campaign is a campaign designed on social media
platforms to reach a large audience of people based on a certain topic or
issue. This is a project designed to create a spreadable media campaign
inspired by a digital media issue. Spreadable media campaigns take
time, thought, and creative content to spread your message to a wide
audience. In my spreadable media campaign, I decided to create

two types of content surrounding the digital issue of cyberbullying.
Cyberbullying affects so many people every day, but it has the biggest
and most dangerous impact on young people. In this paper I will be
discussing how I created two different types of content, on two different
media platforms, to reach a young audience and discuss the dangers
and issues surrounding cyberbullying. First, I will be showing images
of the content I created for Twitter, all including a carefully worded
social media post. I created 3 different multimedia tweets: one with a
YouTube video, one with a meme, and one with an infographic about
cyberbullying. Next, I will show the images of the content I created for
Instagram. I will discuss my intended audience for these posts, how

I intend on making the content spreadable, when is the right time to
spread them, and why I chose the platforms I did.

Overview of Spreadable Media Content Campaign

B elow are the three Twitter posts I have carefully designed to spread
awareness on cyberbullying: what it is, what to look for, what can
happen if you or someone you know is being bullied online and how to get help.
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dominique kaufman @dominig28979507 - 1m
Cyberbullying can happen to anyone, anywhere at any time. The only way to
stop it, is to report it. Don't be afraid to speak out against online bullying.

youtube.com

E‘] Is it Cyberbullying?
What is cyberbullying and how can you spot it? This
video explains whether certain online behavior is 0.

Figure 1. 1st Media post for Twitter with attached YouTube link.
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When bullying happens online it can feel as if you're being attacked
everywhere, even inside your own home. Cyberbullying can effect your
mental, physical and emotional health. If you reel you are being bullied
online make sure you seek help. ¢ ;

Figure 2. 2nd Media Post for Twitter with personalized meme.

Most school

dominique kaufman @dominig28379507 - 17m students have rumors
Al friends joke around with each other, but sometimes it's hard to tell if abwf i
someone is just having fun or trying to hurt you, especially online. E E]
C{.'berbullwng is a serious issue for onlme users, but especially young =7

people. # ullying #stopcyberbullying m

Figure 3. 3rd Media Post for Twitter with cyberbullying information image.

The first Twitter post was designed to explain to my audience how
important it is to make sure that if you or someone you know is being
bullied or harassed online, you should find someone you trust and report the
issues you are having. I included a link to a YouTube video to explain what
cyberbullying is, what to look out for, and the process of reporting someone for
cyberbullying (Figure 1). The second Twitter post is a few sentences on how
cyberbullying can affect your mental, physical, and emotional health and the
meme I created to help support my statement (Figure 2). In the third Twitter
post, I wanted to make sure I included facts on how often school-aged students
deal with cyberbullying, so if someone reads this post who is possibly being
bullied online, they can see that they are not alone and this is a serious issue
that happens to many people (Figure 3). I finished all of these posts with the
same hashtag, #stopcyberbullying, so if someone where to type into Twitter
#cyberbullying or #stopcyberbullying, all of these posts would appear in the
same place.
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The next 5 images showcase the Instagram post I designed to spread my
social media issue on cyberbullying (Figures 4-8). With Instagram, I had a lot
more room to work with for my post, so I was able to go into a lot more detail
as far as text, graphs, and images to get my message across to my intended
audience. I combined all 5 slides into one post that you can scroll through to
read each one. I used similar hashtags to the ones I used for the Twitter posts
to keep them cohesive, since the goal is to reach a similar audience, just on two
different platforms.

WHAT IS CYBERBULLYING? |

* CYBERBULLYING IS BULLYING THAT TAKES PLACE EVER DIGITAL DEVICES LIKE CELL

PHEMES. COMPUTERS. AND TABLETS.

»  CYBERBUILLYING INCIUIDES SENDING. POSTING. DR SHARING NEGATIVE, HARME 11
FALSE. DR MEAN CONTENT ABDUT SOMEONE FISE

INCLUDE SHARWEG PERSONAL DR PRIVATE INFIRMATION A5DUT
FHAARRASSMENT (R HL N

oQv H

Figure 4. First page of Instagram Post

WHAT ARE THE COMMON
PLACES CYBERBULLYING
OCCURS:
 Sorial Meda, sech as Facsbosk,
Inttagram. Saapehat and T Tak
+ Tt mastaging and mensagieg gt
ea mokbile or Lablet devices

« legtast messagieg, direct messagie.
24 r'me Chthag aver the miermet

«  Dnbest forwns. chat resms. and

Boards such as Reddt

Figure 5. Second page of Instagram Post
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" THEEFFECTSOF
\\ CYBERBULLYING

. Mastaly - flegept, 0 s 1% % W%
embarrassed. stopid. avan afraid
e !-l'ﬁ
 Emetiomally - feving ashamed or [ -
loging imterest in the things yeu I
love f.".._":.'_
B L posrtad

Prysically - tied (loss of seep).

Figure 6. Third page of Instagram Post

M‘ WHO SHOULD YOU TALK TO.

[} * n o schenl you oo reach ot loa

coupsslor T spirts oachir o
Erueie bencher

lhh}nn_‘ﬂt“

Figure 7. Fourth page of Instagram Post
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II WHY IS REPORTING CYBERBULLYING IMPORTANT?

* For bullying to stop, It needs to be identifled and reporting
nhhnmﬂnhﬁnmﬁnmum Rumong

e

helpful to collect evidence like text messages and
s ahots of socisl media posts 1o show what's been u g

nummrammwn--mdmr i e :
cyberbullies are identified and stopped sooner rather then YEER S
later. A

* if you are In Immediate danger, then you should contact the
pril-l‘ﬂrmrpn‘\rmﬂhm ares. d

on

Figure 8. Fifth page of Instagram Post

My Purpose and Intended Audience

'The purpose of creating my spreadable media campaign is to raise
awareness of the dangers surrounding cyberbullying. This campaign is also
meant to inform individuals of the different ways people can bully others
online, as well as the difterent kinds of online platforms that people can get
bullied on: Facebook, Instagram, instant messaging, online gaming, etc. The
audience I am trying to reach with this campaign is young people, mainly
school-aged youth and young adults. Young people are aftected every day by
cyberbullying, and it is important for them to know how to detect if they or
someone they know is being bullied online.

'This campaign can also be informative from another perspective.
Maybe a young person who happens to be bullying other kids online will see
these posts and realize the harm they might be causing others. This campaign
is meant to inform and inspire, whether that be to help someone who is being
bullied to come forward and seek help, or to help an online bully understand
the mental, physical, and emotional damage they could be inflicting on
someone else. My purpose is for young people to gain an understanding of
what cyberbullying is, what platforms it can present itself on, what damage it
can cause, and why they need to come forward if they or someone else is being
bullied online.
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Will this Content Spread?

The topic I chose to create a media campaign around is not exactly
something people will want to read about all the time. It is a hard topic to
discuss and read about, especially if it personally has affected you in some
way. But topics like cyberbullying are important and should be talked about,
especially on the internet where this kind of bullying occurs. I wanted to
create content that was not only informative but appealing to my target
audience which is young people. Young people are attracted to pictures more
than words; and even though my Instagram post’s slides are lengthy, I made
sure to add visuals to make the information more engaging. I used a digital
looking background for my Instagram slides to go along with the fact that
this is a digital based issue being discussed. I wanted it to be colorful but on
theme. I used the color blue as the background color for the Instagram slides
to give off the message that this is a serious message that does have a sad
undertone. Jenae Cohn says that, “Color can help evoke emotions in the viewer
while also helping the viewer distinguish what’s important or what should be
emphasized.” I made sure to use this when designing my slides. I used yellow
for my headings because they stood out against the blue background, making
them easy to read and focus on what is being discussed in each slide. I also
used red lettering on the small captions on some of the bottoms of the slides. I
chose red because we see that color as a STOP, like a stop sign; I wanted those
captions to make an important final statement.

'The Twitter posts are a lot shorter but pack a significant punch. I
wanted each post to have its own independent design to make people notice
it and want to read it. There are similar words with each post, but each tweet
has something different. One post has a meme that I created specifically for
this campaign, which I made very youth friendly (Figure 2). I took the image
from the movie Inside Out and chose the sadness character because I want the
audience to realize that cyberbullying can cause a lot of mental and emotional
damage to people. On another post, I have an image with the message that
reads “Most school students have rumors spread about them” (Figure 3). This is
to capture the viewers’ attention and make them want to read what goes along
with this statement. The last post has a link to a YouTube video that reads “Is
It Cyberbullying” (Figure 1). Nielsen Norman writes, “A link is a promise. To
function properly, it must set expectations that are not only specific, but also
accurate.” This link is a direct link to a YouTube video which explains what
cyberbullying is, and what you can do if you or someone you know is being

bullied online (Is It Cyberbullying?)

I believe my content will spread if posted at the right time. Like I
mentioned in the beginning this is not a greatly discussed topic, but it is a topic
tléat affects the majority of school aged youth at some point in their lives. I have
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made sure to provide as much information as possible within the space that
each platform provides. I made sure that each post or slide is easy to read, has
detailed information and has some kind of image, video link, or graph to help
support my campaign issue. It might not be the most interesting topic or a viral
dance video on TikTok, but I believe that what I have created is a campaign
that can help a lot of youth deal with online bullying.

Where to Circulate my Campaign

I chose Twitter and Instagram as the platforms for my cyberbullying
campaign because of what the platforms allow you to do.I chose Twitter for
my multiple multimedia posts because Twitter is a platform that allows you to
not only post a written message but images or videos along with it. I knew that
I wanted to break up my content into multiple smaller posts for a quicker, easy
to read message about cyberbullying, so Twitter was the place to do that. It is
a platform that also allows for people to like and share the post. This is about
spreadability, the more people that like and share, the more the message gets
viewed by people who need it. Twitter is also a platform that incorporates a lot
of memes and videos on their platform and I knew I wanted to incorporate that
kind of content into my campaign.

Instagram is a similar platform to Twitter, but to me is more image
based. It is a platform where people post a lot of pictures, so I knew this
would be the place that I could create more of an infographic style post. On
Instagram, I was able to create multiple slides with my content and upload
them all into one post. Instagram allows up to 10 photos per post, so I created
5 slides or images and added the hashtags #standupagainstcyberbullying
#stopcyberbullying and #onlinebullying to the caption box.

When to Circulate my Campaign

This was one of the most important components of my campaign

and how it is going to spread. This is a very different post than what people

are used to seeing on social media, so timing is key to spreadability. I have

chosen very specific times throughout the year that will make this content

relevant and make the possibility of people reading the posts even higher.

First, during National Suicide Prevention Week in the United States, which

in 2022 will begin on Sunday, September 4th and end on Saturday, September

10th. Cyberbullying can lead and has led to many children and young adults

committing suicide, so I believe that this campaign can make a big impact

during this week of the year. Next is during the month of October, which is

National Bullying Prevention Awareness Month, so this would also be another

great opportunity for this campaign to bring more information to these social

media platforms on cyberbullying. The last time during the year that I feel this
7
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campaign would gain spreadability would be every third Friday in June, which
is Stop Cyberbullying Day. This day was specifically created to bring awareness
to the issues surrounding cyberbullying.

Technical Structures

The platforms that we use every day are driven by algorithms and your
ability to go viral. If what you post is not trending at that moment, then it will
most likely get lost in a sea of other posts. If you want your content to spread,
you have to make sure it will be easy for people to respond to what you post and
create their own content off of what you created. A good way to make sure this
is possible is to create a memorable hashtag for your post. People will remember
a hashtag over an entire paragraph of information they have just read. That is
why, for my campaign, I created a few memorable hashtags to go along with my
content relating to cyberbullying. I created #stopcyberbullying, #cyberbullying,
#onlinebullying and #standupagainstcyberbullying. These are hashtags that
people can put into a search bar on Twitter or Instagram and easily find any
posts related to this topic that people have posted about. I want my posts to be
easily accessible for anyone looking for information related to cyberbullying.
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My name is Dominique Kaufman-Reeves. I'm currently a junior

at the University of Central Florida, working towards my degree

in Visual Arts Management with a minor in Women’s and Gender
Studies. I would like readers to understand how online bullying
impacts so many people and the negative effects it can cause. I hope to
continue to write about topics that 'm passionate about in the future
and work towards a career in the arts.



